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B sop - Phase 11 | SAP— W

On June 10, 2009, Sinodis signed a contract for the design and implementation of SAP's phase Il development.
Managed by Delaware Consulting, the project is scheduled to be completed by February 2010, and the new system to
go live on March 1st, 2010.

Delaware Consulting is a Belgian headquartered partnership with bases in China, the USA, Belgium and Luxembourg.
A trusted partner for their customers, committed to reconciling business and technology requirements, Delaware is a
leading IT services provider for more than 100 ambitious, local and internationally-oriented companies.

Delaware's solutions are based on the state-of-the-art technological standards of SAP and Microsoft. Being Gold
Partner for both vendors, their core consulting competencies are ERP, CRM, SCM, BI, IT strategy and IT outsourcing.
Delaware is committed to the motto "Combining strengths, Delivering solutions”, and they design, develop,
implement and manage result-driven IT solutions in close cooperation with customers and partners, aimed at bringing
great bottom line results.

All 350+ Delaware professionals are true to the company's core values: entrepreneurship, respect, care, team spirit
and commitment. These attributes define their team's attitude and evolution and act as guiding principles in all
assignments: Delaware and its people always deliver their promises!
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|| Beijing Warehouse | dtRHQE

On June 10, 2009, Sinodis has approved the consolidation of Beijing warehouses into a centralized location, newly
built to the company standards to optimize inventory management and deliveries, and to provide additional expansion
space for the new brands launched this year. The new facilities will be up and running by the end of the Summer,
ready in time for the start of the end-of-year season.
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I sinodis Trucks | Wi sE

On June 1st, 2009, Sinodis inaugurated in Guangzhou its first fleet of branded trucks.
Guangzhou will serve as a pilot to test the corporate logo exposure when delivering customers
around the city.
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B 0:none south China | iX88 - FEBEX

On June 29, 2009, Sinodis signed one more contract with Danone China and took over the
DANONe exclusive distribution in Food Service of the additional region of South China. The agreement
- came soon after the previous contract, which granted Sinodis exclusive distribution rights over

the Shanghai region.

The global dairy giant and Sinodis agreed to extend this strategic partnership across a larger distribution area, to
leverage on Sinodis nationwide network and competitive strength in the food supply chain.
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B rroduct Focus: Neufchatel | =R EREF R

-:.f This oldest Normandy cheese has been around for almost a thousand years. The earliest
'_ recorded reference to Neufchéatel goes back to 1035 when Hugues de Gournay donated the
MO"\S tithes collected from cheese making to the monastery at Sigy.

Today, only Neufchatel produced within a radius of thirty kilometers around Neufchéatel-en-Bray
in the Seine-Maritime can qualify for the highly coveted “Designation of Origin”.
Although Neufchéatel may be consumed from the tenth day after production, it could also be left

to ripe several weeks and even months. Its lightly salted, creamy and smooth body is covered by a flowery white rind.

This cheese comes in several shapes: a short or long cylinder, a square, and two sizes of a heart-shaped. Legend has
it that during the Hundred Years’ War, maidens used to offer Neufchéatel cheese as yuletide gifts to English soldiers to
show their affection.
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" Olive Oil: Sinodis Private Label | B VG v T

Are you PASSIONATE
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We at Sinodis have stretched our contacts and
searched the world's olive oil markets, to select a 3FH/L

100% Spanish origin providing you this
high quality, consistent extra-virgin at a
very affordable price.

What are you waiting for: call our sales representative now!
Available for Delivery!

L‘Iick here to see all Qroductsj
A BT AT
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Chocolate: Villars | 55 f: 4Ehrilr

Sinodis is proud to present its new range of Swiss chocolate bars.

Founded in 1901, Villars represents 108 years of Swiss chocolate tradition.

Successfully combining a traditional Swiss ambiance packaging with a high quality chocolate,
Villars invites you to let yourself be tempted by a moment of indulgence, and savor the great
flavor of Swiss traditional chocolate.

4 Starting from September 2009, Sinodis will offer you the quintessence of Swiss chocolates, and
hope you will take an intense pleasure by degusting Villars delicious chocolates!

blick here to see all Qroducts]
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http://www.sinodis.com.cn/en/taxonomy/term?filter0=4049&filter1=**ALL**&filter2=&filter3=&filter4=
http://www.sinodis.com.cn/zh-hans/taxonomy/term?filter0=4050&filter1=**ALL**&filter2=&filter3=&filter4=
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Molecular Gastronomy: TEXTURAS | 4 FR#. #EE s TEXTURAS

; Enrich the range of possible textures in your cooking. We present the Texturas line of
ﬂ products, essential for you to be able to incorporate some of the best-known
— »  techniques of the molecular gastronomy to your kitchen, such as hot gelatins, airs,
' caviar and spherical ravioli. The products that make up the lines Sferificacion,
Gelificacion, Emulsificacion, Espesantes and Surprises are the result of a rigorous
process of selection and experimentation. Texturas is a gateway to a world of magical

7*

sensations that will no doubt continue to grow.

Since its conception in 1997, El Bulli has had the goal of broadening the range of
possible textures in cooking. The fruit of this experimentation is a series of techniques
that, like foams, clouds, etc., have brought about an evolution in the Ferran Adria
style.

Make spheres of very different sizes that can be
called caviar, egg, gnocchi, ravioli...can also add
solid elements into the spheres, which will
remain in suspension in the liquid. It allows the
combination of two or more different flavors in a
single preparation.

Make gelatin preparations with peculiar properties of elasticity and firmness, or
make a rigid and firm gel.

Make aerated preparations, even with fatty and watery mediums where emulsions are
usually difficult to get.

Make thick sauces, creams, juices and soups by using a minimum quantity of Xantana, and without
distorting the original taste.

Make fantastic and surprising solutions to touch up both sweet and savoury recipes with a
special texture: effervescent, light or crunchy.

Click here to see all products)



http://www.sinodis.com.cn/en/new-arrival/texturas-molecular-gastronomy
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" Molecular Gastronomy: TEXTURAS | 4 F&12. fHEHr TEXTURAS
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http://www.sinodis.com.cn/zh-hans/new-arrival/texturas-%E5%88%86%E5%AD%90%E6%96%99%E7%90%86
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| American Food Festival 2009 | 2009 EH A&

August 15 — September 5, 2009
US Agricultural Trade Office-Sponsored
& City Shop with McCain
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Showcasing American Brands to the Growing Chinese Palate

The US Agricultural Trade Office, Shanghai, in cooperation with City Shop, will formally launch the American Food
Festival 2009 on August 14, 2009, at the lobby of the Portman Ritz-Carlton. Various demonstrations and booths
featuring top US brands will be showcased and shared to all invited visitors. Given the importance of this event,
Sinodis will take this opportunity to officially launch McCain frozen fries into the Chinese market. McCain is the world’s
largest producer of fries, with one of three fries consumed globally, a McCain. The promotion will run from August 15
to September 5, 2009. Don’'t miss it!
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" Valrhona Demo 2009 in Shanghai & Beijing, September 10" & 17 -
BRPRTT 5 T8RS 2009 29 A 10 H E#g, 9 A 17 HibX

It's chocolate time and Valrhona is back in town!

This year we will welcome our guest chef, Fabrice DAVID who comes exclusively from Valrhona

Japan, L'Ecole du Grand Chocolate in Tokyo. Together with Vincent BOURDIN (Valrhona

Singapore), they will bring you new taste and let you discover the last chocolate creations

coming from France. Valrhona, expert from the plantation to chocolate design.
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I creative Painting Competition | fIEZEH A&
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B rrcnch National Day | ZEEKH

* A sunny French National Day on July the 14™:

In both Shanghai and Beijing, two beautiful garden parties welcomed some VIP guests to
celebrate the French National day. SINODIS, like every year, was proud to participate to this
event and sponsor some nice cheese selections to represent France at his best!

In Beijing, this year, SINODIS was the sole sponsor for the major event organized by the
French Embassy attended by.700 VIP guests.

Merci Monsieur 'Ambassadeur! Merci Monsieur le Consul!

7114 Hy AR TR FE P .

FEAL SR 9 M [ I 28 AT RS B, PR SR IRIAE T L, AR 20 35 i ) DRI PR (R SR B IO o

LR —FE, W TR A R AR SRR S BB RS &, DR AR BB ATDR 1 1003 FEDRS S W3

S LGRS, B e R IL T B SO R B

Rl e — 3R, EIERRIGES T, AT 700 ok B A2 5 SN 5205 BV B R AR R agais, i P v e it
) R S (14 1k DAy DR M P I — £ i P B

TEIK I, FRATTA Lo a2 R KA B S (1 A Ay |

Another interesting cheese training was held Monday the 6th July at the French restaurant
Petrus.

Starting from the early afternoon, more than twenty from different F&B outlets attended the
training. Contents focused on basic cheese knowledge, best matches between wine and cheese,
as well as cheese-cutting techniques. All attendees also had the rare chance to savor special
cheeses from MOF affineur Mons.

7J16H, AEALRUMIR I fiPetrusik A T T A — AN GBS ) o

MWEAHTHG, 202 A0k BEAFBYPATICIRE N A ZIN T RAIRG S Bld, JHZ T A RYIIR AR, DL Wi
ATV 25 914 1) F E 32 U R o 0350 L ST AR Ao SE LI 9 i B o

R B AR e T P v S S KA R B RS SE S, KRR R B IR H A



NEWSLETTER

www.sinodis.com.cn

August. No. 45

- City shop I-phone Raffle Promotion May 1- July 31,2009
WA 1-phone #%iEs) 200045 H1 H—7 A 31 H

Congratulations to Alex!!!

The 2nd lucky winner of the Sinodis — City Shop I-phone
Raffle Promotion (June 2009).

Watch out for other surprises by Sinodis in your next
neighborhood store!

IRE Alex FCh EE AN IH 25 A1 2009 4F 6 H il
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== Jenny Lou Raffle promotion June 1- July 31,2009 | $EfRBEEHES) 20096 H1 H—7 H31 H

Congratulations !!!

The 1st lucky winner of the Sinodis — Jenny Lou’s Nokia Phone
5800XM Raffle Promotion (Jun 2009).

Watch out for other surprises by Sinodis in your next
neighborhood store!
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FLO celebrated its 10th year anniversary of presence in Beijing in September. All media were
invited on July the 6th to a beautiful dinner in FLO’s premises: a gastronomic journey to
discover a typical French multiple-course dinner. In September, a big party will show the best
France has to offer, with great food stations of fine cheese and chocolate.
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B \airhona Hands-on Training in TOKYO, July 7-9, 2"° Session 2009

P3R4 2009 EE —FFARFEI, 7 A7 H-9H
Our second China group of pastry professionals from Shanghai and Shenzhen joined Tokyo’s
School for 3 days. The training was conducted by Valrhona Chef Lou Campagna.
On the menu, some entremets, tarts, macarons, plated desserts and glasses. A good
combination of fresh, exotic and glamorous recipes...which perfectly fit with the premium
quality chocolate and the excellence of tasty fruits. After the concentration in school, the group
A finally enjoyed touring in Tokyo and getting inspired by famous pastry “vitrines”.
On behalf of every participant, we are very grateful to Valrhona, Chef Lou Campagna and Koh Huang for their kind
hospitality and performances. We also want to give special thanks to Cap’Fruit and Rodolphe Casella for participating
in the training too. A successful and memorable trip.
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B Not-From-Concentrate juices: a healthy start to a healthy day | ##%EH, #FESF—K @

.
Eating fruits and vegetables helps keeping you healthy and protects against disease — we all know that - but they are
not always as easy to consume as experts advise. Fortunately, juices are a convenient way to squeeze in and are a

good natural source of vitamins and minerals.

But among the variety of juices that we can find on the market, it is rather difficult to recognize the differences
between the various products. To make it simple, what are Concentrate and Not From Concentrate (NFC) juices?
Concentrates are made by taking a fruit juice, heating it to a high temperature and evaporating the water off. This
leaves a thick syrup that is packed in drums and shipped across the world. At the bottling stage, water is added back
to blend the juice up to its normal strength.

Not From Concentrated fruit juice is a relatively small category within the soft drinks industry, and, due to its quite
higher selling price, it is seen as a premium product in most countries. It is made out of freshly squeezed juice which
is pasteurized and then packed, without adding water, preservatives or sugar.

If a product claims it is made of pure juice or 100% fruit then there should be nothing else in it apart from fruit juice.
However, the product may not be fresh and it could be made from concentrate, therefore “100%” juices are almost
never NFC juices.

For those who don’t have the time to squeeze fresh juice every morning before
rushing for a hard day’s work, the best option remains NFC juice. Even though NFCs = - &
are pasteurized and therefore have lost some vitamins, together with the advantages
of a long shelf like and a convenient packaging, they are still the closest thing to a
freshly squeezed juice, and brings more vitamins, fibers and minerals than the usual
Concentrate or “100%” juice.

To recognize a NFC juice, just have a look at the packaging, where you can always
find mentioned how the juice has been produced.
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B Wonderful Ice Cream For Your Summer Vacation | #55 FIE 013 bk vk s m
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The hottest season has already arrived. Now, how to best enjoy your vacations this Summer? One cup of ice-cream a
day would be the best choice for you! But do you know where did this magical product originally come from?

Precursors of ice-cream can be traced back to 4000 years ago. Mesopotamia had the earliest icehouses in existence,
beside the Euphrates River, where the wealthy stored items to keep them cold.

In 400 BC, Persians invented a special chilled pudding-like dish, made of rose water and vermicelli which was served
to the royalty during summers. In 62 AD, the Roman emperor Nero sent slaves to the Apennine Mountains to collect
snow to be flavored with honey and nuts.

Ice-cream recipes first appear in 18th century England and America. A recipe for ice-cream was published in Mrs.
Mary Eales's Receipts in 1718. The history of ice cream in the 20th century is one of great change and increases in
availability and popularity. Ice-cream became popular throughout the world in the second half of the 20th century,
after cheap refrigeration became common. There was an explosion of ice-cream stores and of flavors and types.
Technological innovations such as these have introduced various food additives into ice cream, notably the stabilizing
agent gluten, to which some people have intolerance. Recent awareness of this issue has prompted a humber of
manufacturers to start producing gluten-free ice-cream.

How about having a cup of ice-cream while slipping yourself into your favorite relaxing position? Enjoy the beautiful
Summer!
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| Wonderful Ice Cream For You Summer Vacation | #&E H KSR IKE

- f ) """‘_'w"'ﬁ
. & oy 4 w2t n
e 3 2y ¥
:,d- ! f H}F\j ‘] [l.l %
[ F h [ -'.r'-:: -l:: :f-.‘l £ ,\h;‘; h ’ ]
R T o ORIV
. [ g L R R T SR =

BRAMFTCARPR, B2 N H A ?
T R UK R B (A (BRI “ B MUK R FIWR LI ? DK Ias B YR T 4000 4RI,
AT LUG 3 E] 4000 SFHT. P4 R DRSS ANA K AT A5 I B IO UK % b TR I Al A ey, I8 LA A 1 5 1 9%
YSHT AORAFOK IR

FEx TGHT 400 45, P NI T — FRRFIR IOV AT T, e BB e MOk 25 BT A, AT SR =4 W) AR R 2 X
KR BT ATC 62 4, B LA JEARIRICGR BT T BB UK T, LTI UK e SR i

VKA B HRIE TR U A 18 T4l ek 22 F15E [H . Mary Eales's Receipts 78 1718 4E KAl T ANUKE A HIE
Titdie Arokiu st b, 20 22— AN AR A B KW AaEAR. 20 AL S, BEAG UKARINAE &, Ikt Bz
FEH TR R RAT DR o 3K — I U AR 2 D 1 S R XURATE R 5 AT IR AEAR o B HAR T, Ok (1 N T Uik BE
VB, S0 AR, LA AT o] & S A IR R A AU VKB 32 BIR K IG B o Bedlt, XX Bk —20 TR, UK
T T I 7 T U A P R T OK A

EARREH, KSRGS AU, RIS OGS A



NEWSLETTER

www.sinodis.com.cn

August. No. 45

B Fine Food Focus — Pasta | BEXRE—RKAE

-y
E—" Coming back from my trip to Parma, Italy, has got me day-dreaming of retirement. With
- o the various roundabouts circling the city, the non-suicidal bicycle riders promenading
"‘ ; ~. century-old churches, the wonderful food eaten al fresco, life here cannot get any better.

QQ ! ‘3) Missing rice in my daily diet though made me wonder about the simplicity albeit the
- evolution of pasta throughout the years, which brings me to whole grain pasta. Whole
~ grain has always been equated with healthy well-being. This promotes the maintenance of
a balanced diet to prevent overweight problems as these often lead to diabetes and heart

diseases. Make sure you choose your whole grain pasta well, checking the nutritional information that guarantees at
least two times more fiber and two times more magnesium than traditional pasta. Much evidence has shown that
diets high in fiber help lower the risk of developing heart diseases, while a balanced intake of the essential mineral,

magnesium, help stabilize the rhythm of the heart. To enjoy the pleasure of pasta while benefiting from whole grain
nutrients, try this simple recipe below:

COOK > one 500 gram whole grain pasta according to package directions;
separately season four small zucchinis, thinly sliced, with a little sea salt;

HEAT > two tablespoons of extra virgin olive oil in a medium-sized skillet;
ADD > one clove of chopped garlic and sauté for two minutes;

ADD > zucchini and sauté for additional two minutes;

ADD > two cups of cherry tomatoes and sauté until skins are slightly blistered

and the tomatoes are heated all the way through;
ADD > 4 leaves of torn basil to the skillet;
DRAIN >  whole grain pasta;
ADD > whole grain pasta to skillet and toss with 1/2 cup shaved parmesan cheese before

serving.
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B smoothies | Rk

Mango Orange Slush
Ingredients:

80 g Cap’Fruit mango puree
1/2 cup crushed ice

6 cl President milk (cold)

9 cl Golden Circle orange juice

Freeze P

Ingredients:

80 g Cap’Fruit raspberry puree
1/2 cup crushed ice

6 cl President milk (cold)

kN ‘:!
8 cl Golden Circle pineapple juice @

Preparation:

August. No. 45

Combine ingredients in blender with crushed ice and blend until smooth. Top with whipped cream.
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B Red Fruit Terrine | aERERE

Ingredients:

125 g Cap’Fruit Strawberries m

100 g Cap’Fruit Raspberries '

125 g Blackberries

110 g Sugar

Preparation:

1. Mix all the ingredients together in a bowl, and leave it in a water bath on a
medium heat for at least 2 hours.

2. Strain the mixture.
3. Save the juice.

Ingredients:

250 g Red fruit juice

2.5 g Texturas AGAR

Preparation:

1. Heat up the mix with Texturas AGAR.

2. Strain using a fine superbag and place the juice into a mold (1cm high x 5cm wide x 40cm long)
3. Finish setting in the refrigerator. Cut the gelatin.
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